W Illinois Wesleyan University

Digital Commons @ IWU

John Wesley Powell Student Research

Conference 1996, 7th Annual JWP Conference

Apr 13th, 11:15 AM - 11:30 AM

IWU Bookstore Market Research Project

Marina Giverts
Illinois Wesleyan University

John Ulrich
lllinois Wesleyan University

Ann Pamperin
Illinois Wesleyan University

Fred Hoyt, Faculty Advisor
lllinois Wesleyan University

Follow this and additional works at: https://digitalcommons.iwu.edu/jwprc

Giverts, Marina; Ulrich, John; Pamperin, Ann; and Hoyt, Faculty Advisor, Fred, "IWU
Bookstore Market Research Project" (1996). John Wesley Powell Student Research
Conference. 2.

https://digitalcommons.iwu.edu/jwprc/1996/oralpres2/2

This Event is protected by copyright and/or related rights. It has been brought to you by Digital
Commons @ IWU with permission from the rights-holder(s). You are free to use this material in any
way that is permitted by the copyright and related rights legislation that applies to your use. For
other uses you need to obtain permission from the rights-holder(s) directly, unless additional rights
are indicated by a Creative Commons license in the record and/ or on the work itself. This material
has been accepted for inclusion by faculty at Illinois Wesleyan University. For more information,
please contact digitalcommons@iwu.edu.

© Copyright is owned by the author of this document.


http://www.iwu.edu/
http://www.iwu.edu/
https://digitalcommons.iwu.edu/
https://digitalcommons.iwu.edu/jwprc
https://digitalcommons.iwu.edu/jwprc
https://digitalcommons.iwu.edu/jwprc/1996
https://digitalcommons.iwu.edu/jwprc?utm_source=digitalcommons.iwu.edu%2Fjwprc%2F1996%2Foralpres2%2F2&utm_medium=PDF&utm_campaign=PDFCoverPages
https://digitalcommons.iwu.edu/jwprc/1996/oralpres2/2?utm_source=digitalcommons.iwu.edu%2Fjwprc%2F1996%2Foralpres2%2F2&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:digitalcommons@iwu.edu

THE JOHIN WESLEY POWELL STUDENT RESEARCH CONFERENCE « APRIL 1996

Oral Presentation 2.4

IWU BOOKSTORE MARKET RESEARCH PROJECT
Marina Giverts, John Ulrich, Ann Pamperin, and Fred Hoyt*,

Department of Business & Economics, IWU

In the fall of 1995, Dr. Hoyt's two marketing classes were asked to develop a
marketing plan for the IWU Bookstore. Ami identified two areas where he
wanted help in decision making: (1) What were current student attitudes
about the Bookstore, especially services and pricing policies; and (2) what role
should the Bookstore play if a student center were to be developed in the
Memorial Gym. Students in the class organized themselves into teams which
each explored parts of these questions. They presented their findings to the
Bookstore committee, but the above named project management team,
synthesized the 13 team reports into one final presentation, which we gave to
the Administration.
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